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Local Advertisement Approvals and Contributions Policy 


Board of Directors Revision Date: 2/19/2010

Delegate Assembly Revision Date: 11/20/2009

Board of Directors Revision Date: 06/21/2013

Summary: Guidelines for the approval process for advertisement campaigns funded by local funds and individual contributions and how those contributions to those media campaigns will be used.
Related Information: On July 17, 2009, the MAPE Board approved the creation of a dedicated MAPE budget line item to provide locals a viable avenue and the opportunity to contribute local funds specifically designated for print and radio advertising that promotes MAPE represented employees as part of MAPE’s ongoing communications.
Policy:
It is the policy of MAPE to support the local-funded presentation of positive media messages that highlight the services our members provide.

All advertisement campaign proposals and advertisements shall be sent to the Board of Directors:

· Review proposals from members for external communications targeting various public media outlets.
· Evaluate proposals with consideration to their feasibility given the constraints in the budget or established criteria.
· Make recommendations for approval by the Board of Directors on proposed media campaigns.
· Approve advertisements and/or make recommendations to the proposing members for alternative ways to advertise.
The criteria for advertising:

· Compliant with MAPE Governing Documents.
· Focused on services provided to the public by MAPE members.
· Non-partisan in nature.
· Positive messages consistent with MAPE’s overall message.
· All ads should have MAPE or Minnesota Association of Professional Employees mentioned in the advertisement.
The Board Communications Work Group will meet as needed to discuss and recommend to the MAPE Board of Directors advertisements that have been suggested and prioritize the placement of ads. The Board Communications Work Group will continue to report to the Board actions taken, as other Board committees are required to do. Any expenses of the Board Communications Work Group members shall come out of the Board of Directors budget.

Locals can designate funds to specific approved advertisements, advertising campaigns, or to the general local external advertising budget. Members are also allowed to individually contribute.

